MiHicTepcTBO gocnigXeHb Ta iHHoBauin MNMpoeBiHuii OHTapio

Tam, pge iHBeCcTylOTb B iHHOBALii, 3a0X04ylTb MOAEN A0 TBOPYOCTi, SKHaWedEeKTUBHIiEe 3aiMalTbCs
MapKeTUHIOM iXHiX igen, Tam popMyrOTb CEpPedoBULLIE ANA HANOOCTOMHILLMX POBOYMX MiCLb, HAUMOTYXHILLIMX
€KOHOMIK i HarkpaLioro piBHA xutts. MiHicTepcTBo gocnigpkeHb Ta iHHoBauin OHtapio (MAIl) 6yno ctBopeHe y
yepBHi 2005 poky gnsa Toro, wobu BiAMNOBICTM Ha TOW BUKIIMK. WMoro maHaaT nonsirae B ToMy, W06 Kpawe
30cepeanTn pecypcu pisHMX PiBHIB Bnagwm NpoBiHUiT Ta cdopMyBaTh 1M yCTanuTu iHHOBAUIVHY KynbTypy, TUM
caMMM 3aknaBlimK yHOAMEHT AN OOCATHEHHS KiHueBoi metu MUl — BUMpOONeHHs1 LOBroCcTPOKOBOI cTpaTerii
CTBOPEHHSI EKOHOMikM 106pobyTy B OHTapio.

["oBopsaYm OinbLu KoHkpeTHO, M| 6yno cTBopeHe ansa Toro, wob:

e pO3pobnATK N NpPOCYBaTH IHTErPOBAHY i KOMMIIEKCHY NporpamMy iHHOBaLUil, sika 6 crnyryBana gOCArHEHHHO
HarKpaLoi NPaKTUKK i pedynbTaTiB BUKOHABCBKOI AisiNbHOCTI,

e KOOpAWHyBaTW i 3abe3neyyBaTu pearnisauilo ypsaoBux nporpam AoChimKeHb i kKomepLianiszauii,

e  LUMPOKO MponaryBaTu i peknamyBaTu iHHOBaUinHi JocAarHeHHs OHTapio, | TMM camum

e  HaAMxaTu HaCTYMHi MOKONiHHA iHHoBaTopiB OHTapio.

CborogHi, Ha nopsigky aeHHomy M| CTOiTb NMUTaHHSA, K NEPETBOPUTY ifei HAaykoBUX NabopaTopii Ha PUHKOBI
TexHonorii. be3 agekBaTHMx obcsrie piHaHCyBaHHsS komnaHii B OHTapio, sKi LOWHO NOYMHAKOTL CBOK OisiNbHICTb,
MalTb Marno LIAHCIB BWKUTU Ha MepLUMX CKNagHuxX etanu cBoro po3suTky. M| Takox 3ocepemxye CBOHO
LiAnbHICTb Ha NIATPUMLUI TUX, XTO Ma€ HOBITHI iael, cTaTu HOBMMU Bi3HEC-NIANPMEMCTBAMU Ta Ha 3a0XOYEHHI
npuBaTHOro cekTopy BinbLue diHaHCyBaTU B MOSIO4i KOMMaHii.

[na BMKOHaHHS CBOro mMaHaaTty Ta peanisauil nporpam JocnifkeHb, Komepuianisauii Ta iHHoBauin MOl TicHo
cniBnpautoe 3 yciMa npoBiHUiIMHUMM MiHICTEPCTBaMM i 3any4vae YCiX 30BHILUHIX MapTHepiB, 30Kpema npuBaTHWUIA
CEKTOp, OCBITHI 1 HAyKOBO-A0CMIAHI YCTaHOBM.

Ontario Ministry of Research and Innovation

Places that invest in innovation, that stroke the creativity of people, that market their ideas most effectively will
become the home to the most rewarding jobs, to the strongest economies and to the best quality of life. The
Ontario Ministry of Research and Innovation (MRI) was created in June 2005 to deal with this challenge. Its
mandate is to better focus cross-provincial government resources and to build and sustain a culture of
innovation, thereby laying the groundwork for what is MRI's ultimate goal — a long-term strategy for wealth
creation in Ontario.

More specifically, MRI was created to:
e develop and lead an integrated and coherent innovation agenda to deliver excellence, performance and
results,
¢ align and deliver government-sponsored research and commercialization programs,
e celebrate and showcase Ontario's excellence in innovation, and
e inspire the next generation of Ontario innovators.

Currently, MRI is focusing on tackling how to move ideas from the lab to the marketplace. Without adequate
levels of funding, Ontario start-up companies have little chance of surviving the difficult early stages of
development. MRI is also focusing on helping those with new ideas become new businesses and on
encouraging the private sector to be more involved in financing young companies.

In carrying out its mandate and implementing these programs, MRI works collaboratively across all provincial
government ministries and engages all external partners, including the private sector, education and research
communities, in supporting and delivering on MRI’s research, commercialization, and innovation agenda.


http://www.mri.gov.on.ca/english/partners/default.asp
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